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Why Digital?
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Traditional vs Digital Marketing

Traditional Digital

Cost-Effective

Flexible

Reach

Targeting

Interactive

Measurable
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Flexible
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Reach and Targeting
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Interactive
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Measurable



Digital Marketing Overview
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• Paid Digital Advertising 
• (Search, Social Ads, Display, Retargeting)

• Near-term return

• Immediate value 

• SEO & Content Marketing
• Long-term return

• Lasting Value

• Social Media Always Plays a Part

Types of Digital Marketing



Paid Digital Advertising
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Types of Digital Advertising

• Paid Search
• Google AdWords
• Bing Ads

• Display Ads

• Video

• Social Advertising
• Facebook
• LinkedIn
• Twitter

• Retargeting
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Paid Search Advertising
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Paid Search
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Paid Search

#4 Spot!
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Paid Search
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Paid Search

You Select and 
Bid on Keyword 
and Craft Ad

User Searches 
on Keyword 
and Sees Ad

User Clicks on Ad 
and is Taken to 
Your Website
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Shopping
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Display Advertising
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Display Advertising
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Display Advertising

Keywords 

Interests

Location

Age and 
Gender
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Social Media Advertising
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Social Media Advertising
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Ads are EVERYWHERE
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Build a Loyal Following
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Drive Revenue
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Retargeting
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Retargeting
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Retargeting
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On-Site Testing
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Conversion Rate Optimization
Control Variant
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Where do we begin?
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Evaluate the Buying Cycle



Search Engine Optimization, Content 
Marketing & Social Media
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State of SEO in 2016
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Website Audits: Technical

• Measure Health from 360+ metrics

• Identify pain points that limit 
success, and recommend fixes
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Demographic Keyword Research

Analyzes keyword 
groupings based 
on demographics

Target the right 
users at the right 
time with the right 
tactic
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Measurement & Analysis

Accurate goal tracking enables statistically 
significant decisions that drive controlled growth 

and improvement
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Incremental Gains

5 – 10% increase 

in traffic month
month

5 – 10% conversions

in traffic month
month

• Website Audit

• Action Plan

• Analytics & Competitive Research

• Social Media Audit

Hypothesis  • Test   • Analyze
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Content Marketing



@DragonSearch

Brand Awareness

Interest

Decision

Action

Nurturing

Video, Community Growth, Blog Posts

Generic Content

Brand-Specific 
Content

Product-
Specific 
Content

PR, Awards, Features, 
Testimonials
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What about Social Media?
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Influence of Social Media

• SEO

• Content Promotion

• Content Strategy (research)

• Paid Advertising

• Influencer Marketing

• Digital PR

• Day-to-Day Community Management
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It’s a Full System
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DRAGONSEARCH.COM


